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e youruering a rand campaigr?
You shoutd be.Bidingon you brand erms helpsyou reate 3
‘SERP monopoly and protectyour brand from competitors.
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GET SMART ABOUT YOUR COMPETITION

Many shoppers care more about  good price and good reviews
Insted of brand name. I you know you offer  btte prodict

about your free shiping or 24/ customerservice might
convince someone o buy romyou nsteac,

I some cases, wevefound that competitor
campaigns reducedthe costper tead by
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Locaton targeting gos for beyond simply cites or sates. Witn
ertocal moiile o technology you can use  device's GPS o
reach astomers onayper-specitcevel
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of marketers beiev they e making.
themostof hypertocattargeting.

LEVERAGE THE POWER OF REMARKETING

Everyone'sfamilar with those cynamic remarketing ads that
follow you around ate you've browsed an e-commerce e
Tt ot the anty way you can harness the powerof
remarketig, Ty remarketingto past converters or to your sty

emaiist,

Remarketing conversionates canactuatly
INCREASE OVER TIME.

REVIEWS, REVIEWS. REVIEWS

Be sure o incude eviews nyour onlineacs emernber that
review extensiond andon ges. Mk sure thatyour
sutbence can explore your ste's eviews eziy-or e you
imight Lo teir business.

827 trirtrtrsr

of Amerians consul reiews when
shopping ontine

R R R

T e . [ R e—



